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Abstract

The purpose of this research is to study consumer behavior towards the
Homemade Curry Paste, Ban Tung Chumphon Pattana, Lan Khoi, Pa Phayom,
Phatthalung and the relationship between the subjects’ personnel and consumer
behavior towards the Homemade Curry Paste, Ban Tung Chumphon Pattana. The
subjects in this research were four hundred consumer. Data were collected by requesting
the sample group to answer questionnaires and analyzed by using percentage and
Chi-square. The results of this research revealed that the consumers’ major objective of
purchase for eating. The frequency of purchasing more than 1 times per month,
purchase volume 500 grams per time. Consumers buy at about 16:01 pm to 19:00 pm. In
term of relations subjects’ personnel toward consumer behavior, the results show that
age, monthly income, and occupations have the effect on purchase volume per time,
the time of purchase, frequency of consumption, and where to buy.

Keywords: Consumer Behavior, Homemade Curry Paste, Phatthalung
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